The Harley Gallery presents Bompas & Parr’s ‘Taste O Rama’ premiere 
A culinary and film extravaganza

Indiana Jones and the Temple of Doom

Fortune, Glory and Nibbles
Saturday 5 March 2011. Showings at 1pm and 6pm

BOMPAS & PARR 

Bompas & Parr create and curate spectacular culinary events. Their projects “operate in the space between food and architecture”, and explore how the taste of food is altered through synaesthesia, performance and setting. Clients include: BBC; Barbican; Bloomberg; Big Chill Festival; Cosmit; Courvoisier; Disney; Fairtrade; Ferrero; Fiona Leahy Design; Future Cinema; Hendrick's Gin; Habitat; Kraft Foods; London Fashion Week; Optomen TV; Rogers Stirk Harbour + Partners; San Francisco Museum of Modern Art; Selfridges; Stella McCartney; Swissotel; Victoria and Albert Museum.

THE EVENT
Visitors will be taken on a mystery tour, from the Harley Gallery, for an extravaganza in some of Welbeck Abbey’s underground rooms, which are never normally accessible to the public. 
Exotic drinks will be served in the atmospheric Victorian sunken Rose Corridor, after which visitors will enter the darkened Underground Ballroom 
(whose ceiling, when it was built, was the largest span in Europe, unsupported by additional pillars). With hand-held torches, they will explore this extraordinary space, to the sound of a brass band. At a given point, light will flood the room and guests will be taken into the majestic Titchfield Library for the showing of Indiana Jones and the Temple of Doom, accompanied by intriguing culinary creations.
Each audience member will be given a tray, with four pots of ‘delicacies’, to be consumed at key moments in the film. These will include ‘monkey brains’ (cast from a model in the Science Museum and filled with blancmange) and special ‘sheep’s eyes’ created by Bompas & Parr. The event will be compèred by Sam Bompas, and a dramatic set piece, involving a troupe of dancers, will precede the film. 

Experience Steven Spielberg’s cult classic, and follow the exploits of Indiana Jones, the archaeologist-adventurer, as never before!

Welbeck has been the home of the Cavendish Family since the early 1600s, when it was bought by Bess of Hardwick’s third son, Charles Cavendish. The Welbeck Estate adjoins the Chatsworth Estate, which was given to her second son. Family ancestors include William Cavendish, 5th Duke of Portland, a Victorian eccentric, who spent his time and wealth at Welbeck, creating the network of underground tunnels beneath the Estate, and many other buildings such as his own gasworks. The award-winning Harley Gallery stands on that very site. It displays contemporary visual art and craft, hosts national touring exhibitions and has a Crafts Council recognised shop. It also houses the Portland Collection, the family’s outstanding collection of historical fine and decorative art. The current exhibition in the Treasury, Dinner with a Duke: Decoding Food & Drink at Welbeck, 1690 – 1910, curated by Philippa Glanville, presents a history of entertaining on the Estate. Life is Very Sweet, created by Jane Wildgoose, and commissioned by museumaker, is also on show at the Harley Gallery. It is a 21st century interpretation of the 18th century dessert course: stunning displays of sugarwork flowers and ‘curiosities’ form the centrepiece of the installation, evoking the atmosphere of Welbeck’s rococo table settings. 

museumaker

Grand dining has always been a theatrical spectacle, and the applied arts have been key to creating the atmosphere and mood of this style of entertaining that turns food into art. Taste O Rama uses craft and art to create a symbolic meal which doesn’t simply offer nourishment, but layers of suggestion which will enrich visitors’ experience of the exhibition 
Dinner with a Duke.

museumaker is a prestigious national project involving sixteen museums across the country. It is unlocking the creative potential of collections through imaginative interchanges between the heritage and contemporary craft sectors. It is supported by Arts Council England (ACE), Museums, Libraries and Archives Council (MLA) and its Renaissance Programme. As well as offering new experiences for existing museum visitors, museumaker is establishing innovative ways of developing audiences, including young people. Each museum has commissioned one or more outstanding makers to create intriguing new work in response to the venue, its associations and collections.
For further information, please contact Lianne Jarrett Associates: 01273 674692; info@lja.uk.com
